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business 
goals
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marketing
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relevant, fresh, 
engaging material
where? how? who? when?
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proactive
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demand it
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What do

want?
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To receive discounts and promotions

I am a customer of the company

To show others I like/support the company

It's fun and entertaining

To be the first to know new information

Gain access to exclusive content

Someone recommended it to me

To be part of a like-minded community

I work for this company

I own stock in the company

None of these

% respondents

Source: Chadwick Martin Bailey and iModerate Research Technologies, March 2010, via eMarketer.com
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going to 

DO
all 
this?
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content sources

1. brand
2. UGC
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photos 
video 
polls

ads 
audio 

graphics 

links
coupons
questions
answers
information
articles
offers
discounts 

BRAND:
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comments 
questions 
criticism
praise
photos 
video 
links
spam

UGC:
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not for
commitment

-phobes
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
it’s not just for a once-off campaign

leave ‘em
hanging
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instead…
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ONGOING
engages 
educates 
entertains

content that
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great content can

drive promotions   
& trials
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great content can

get people in-store
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great content can

increase sales
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great content can

generate insights
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great content can

build goodwill
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great content can

increase repeat 
purchases and loyalty
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great content can

improve brand 
recall
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great content can

increase your 
marketing mileage
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great content can

correct / create 
perceptions
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great content can

go viral
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no content 
strategy…
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Who’s getting it 
right?
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for

design 
without

is just decoration
Jeffrey Zeldman


