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There is no such thing as a great social media 

campaign, only a great integrated campaign 



In fact forget campaigns, and forget  

marketing disciplines, social media needs to 

be permanently integrated into the wider 

business 



Before going anywhere near Facebook you 

still need an idea (or several) 



If you don’t have an idea this happens 

The official Steers Page It's the WEEEKKEEENNNNDDD Baby!! 

Celebrate Friday by treating yourself to Steers. It's that good ! 

 

http://www.facebook.com/pages/The-official-Steers-Page/47988202635?ref=mf


Plan your message before your channel 



Why we don’t use campaign microsites anymore 



The organic spread of Facebook Pages 



The more users you have, the more users 

you’ll gain 



You need a content plan 



People talk about things that happen in the 

“real” world on Facebook 



Know how your going to drive traffic (please 

don’t rely on ATL) 

 



Measure everything 



Steri Stumpie – inciting fans to share their love 



Steri Stumpie – ongoing content 



Steri Stumpie – coffee flavour launch 



Johnnie Walker – aspiring towards success in 

Africa 



Johnnie Walker – ongoing content 



Johnnie Walker – Walk With Giants content 



Social media checklist 
• Understand your audience and where they are online 

• Commit to a long term strategy 

• Decide what the brand has authority to talk about 

• Identify who is going to produce material 

• Find the right tone of voice 

• Choose your platforms carefully 

• Make sure you understand their etiquette  

• Integrate social media campaigns with all marketing and the 

wider business 

• React quickly and consistently 

• Measure everything  

• Adapt rapidly 

 



For more visit us at www.plus-

one.co.za 

And follow us on twitter 

@plusonesa 
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