Why Facebook?

They love me, they love

me not . . .




The rest I'm really tight with.
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Why?

A competitive advantage

AThe value customers place on a
product reflects the utility they get
from a product

AThe happiness or satisfaction gained
from consuming or owning a product
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Why share?

\ A &e:ﬁﬁw’( i .

B eE 2

t d"\d)&& *Nv-t, ‘& J ..P R

R T Peald J



| The Brief
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AKeep my shirt clean when eating
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The Brief - Executed




The Brief - Executed
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The Brief - Executed
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| ldeas - Good :)
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| So Why Facebook?
1" How To engage online

! How
i
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So Why Facebook?

80% of CEOs believe

‘their brand delivers the
' superior experience
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| So Why Facebook?

..only 8% of

brand users agree

raoulmillais | could rant all day about Lotus Notes, thankfully
someone else has done the job for me :) everyday hitp://bit.ly/fzxxE
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So Why Facebook?

What's a brand worth?

2006 Top 50 Most Valuable Brands
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So Why Facebook?

Who do you believe and trust?
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So Why Facebook

Who do you believe and trust?
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So Why Facebook?

Because:

AThat’s where people are
AThat’s where my customers are
Alts where | can have a chat to them

Alts where they can tell their friends
about me
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Who have we put on
“'Facebonl
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Local Learning's from
“Facebook

Hey look people complain to us on our
page and everyone can see, OMG




Local Learning's from

T Facebook
STALKX\NG

ACCEPTABLE
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Local Learning's from
“Facebook

People are talking to one another
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Local Learning's from
1" Facebook

Someone loves us
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Facebook Highlights

APeople talk about us regardless
Alets get into the conversation
AlLet direct the conversation

Alets use the conversation



Facebook and its users
1" are evolving

AMy life

AMy terms

AMy decision

AMy needs

AMaybe your product




How did Facebook

ASales - Up
AAwareness - Up
AEngagement - Up
ASmiles - Up
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Next up on Facebook




'How do you get more fans?
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Free Stuff




